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After many false starts and broken promises, the emergence of the connected digital home now seems a foregone conclusion. The rise of the digital home will have wide-ranging impacts for service providers, consumer electronics (CE) manufacturers, network infrastructure providers and digital home companies. The nimble will unseat lethargic, slow-moving, established players as entrenched competitors who are properly positioned will experience further success.

The digital home’s arrival will take place in stages as consumers begin to adopt connected consumer technology, service providers build out the infrastructure to begin offering new services allowing unfettered connectivity in and beyond the home, and standards emerge to facilitate device communication.

Telecommuting will become more common as employees seek to balance their work and home lives, and create more value for their businesses. Whether working full-time from home or the occasional home workday, employees will use digital home-based technology solutions to maintain the collaborative workplace dynamics required in today’s global economy. Collaboration solutions and ondemand applications will foster new levels of work-at-home productivity, creating environments that mimic the look and feel (and security protocols) of the office environment.

The development of the digital home will enable many companies to thrive while those unprepared for the changes will be cast aside.  Much like the reality television show “Survivor,” the digital home will require a rethinking of one’s approach to releasing products, will facilitate the need for alliances, and ultimately will result in losers being voted out (by consumers) of the digital home. Fortunately, no bug eating will be required to be successful in the digital home—just the ability to outwit, outlast and outplay competitors.

